
2014 Media Guide

Align your advertising 
with the annual playbook 
for one of Canada’s most 
important industries. 

This valuable reference 
tool helps guide the 
business decisions of 
oilsands stakeholders 
across the sector, 
giving it a dedicated 
following for readers 
staying up to date 
on market trends.
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SOLUTIONS FOR YOUR ADVERTISING NEEDS
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About the 2014 edition
The Heavy Oil & Oilsands Guidebook is the annual playbook for one of Canada’s 
most important industries. This publication examines oilsands development and its 
in� uencing factors holistically, providing an invaluable reference tool to guide business 
decisions in this sector. In being published once a year, the Heavy Oil & Oilsands 
Guidebook strikes the ideal balance between being released often enough to stay 
relevant and being intermittent enough to explore signi� cant changes in market trends.

The ninth edition of the Heavy Oil & Oilsands Guidebook will examine current 
issues and near-term expectations in the following areas:

Distribution
The Heavy Oil & Oilsands Guidebook has a powerful distribution package that includes both print and digital offerings 
and takes advantage of the extensive reach of JuneWarren-Nickle’s Energy Group:

TRADE SHOW DISTRIBUTION: *

April
•   CERI Oil Conference, Calgary, Alberta
•   CHOA Slugging It Out Conference, Calgary, Alberta
•   Oil Sands Heavy Oil Technologies, Calgary, Alberta
•   PSAC Spring Conference, Red Deer, Alberta

May
•   Dawson Creek Energy Expo, 

Dawson Creek, British Columbia
•   Enform Petroleum Safety Conference, 

Banff, Alberta
•   GeoConvention, Calgary, Alberta
•   ISA Edmonton Exhibit & Conference, 

Edmonton, Alberta
•   Offshore Technology Conference, Houston, Texas
•   Southern Alberta Energy Expo, Medicine Hat, 

Alberta

June
•   CERI Petrochemical Conference,  

Kananaskis, Alberta
•   EPAC Oil & Gas Investor Showcase, 

Calgary, Alberta
•   Global Petroleum Show, Calgary, Alberta

September
•   Lloydminster Heavy Oil Show, 

Lloydminster, Alberta
•   Oil Sands Trade Show, 

Fort McMurray, Alberta

October
•   CHOA Fall Business Conference, 

Calgary, Alberta
•   International Pipeline Exposition, 

Calgary, Alberta
•   Women Engineering the Future Expo, 

Calgary, Alberta

November
•   National Supply Chain Forum, 

Calgary, Alberta
•   BUILDEX Calgary, Calgary, Alberta

•  Production technology

•  Investment

•  Supply chain and MRO

•   Mining and in situ project development

•  Upgrading and re� ning

•  Transportation and marketing

•  People driving progress

•   Environmental, social and 
economic sustainability

RELEASED IN:  

April 2014

SALES CLOSE: 

February 5, 2014 

AD MATERIAL DUE:  

February 7, 2014

Heavy Oil & 
Oilsands Guidebook
THE NINTH EDITION

ANNUAL PRINT DISTRIBUTION
Approximately 15,000 print copies are distributed 
each year, throughout not only Alberta and Canada 
but also North America and around the world through 
Canadian embassies and Alberta trade of� ces.

DIGITAL DISTRIBUTION
Digital distribution includes the approximately 
10,000 subscribers of the Daily Oil Bulletin.

STRATEGIC ALLOCATION
In Alberta, copies of the publication are delivered 
through colleges and universities, libraries, and 
trade shows and conferences. 

The Heavy Oil & Oilsands Guidebook is also 
distributed to subscribers of Oilsands Review 
and Oilweek, as well as to approximately all 
2,000 individual members of the Canadian 
Heavy Oil Association. 

*  Scheduled event distribution is accurate at time of 
printing but is subject to change without notice. 
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Additional exposure

Custom print 
advertising options 
in the Heavy Oil & 
Oilsands Guidebook

ADVERTORIALS
An advertorial is an advertising/editorial hybrid 
where an advertiser enlists our editorial team 
to produce a feature describing a company, 
product or service. Advertorials can be one or 
two pages in length and are priced at a 20 per cent 
premium above the full-page or double-page spread 
rates. The advertorial sales close date is two 
weeks prior to the listed sales close date of 
February 5, 2014.

GUARANTEED PLACEMENT
Advertisers may occasionally request their ad 
material to be placed in a speci� c section or on 
a speci� c page of the publication for maximum 
effectiveness. For a 20 per cent surcharge, an 
advertiser can be guaranteed one of a selection 
of available positions in the Heavy Oil & 
Oilsands Guidebook.

You can � nd a complete listing 
of our advertorial, insert and attachment 
guidelines on our media guide web page: 
junewarren-nickles.com/mediaguides. 

For more information, contact your 
sales representative.

Heavyoilguidebook.com advertising is available through the Oilsands 
Pack of websites, which gives advertisers the power to access a targeted 
group of oilsands industry web users. Digital advertising in the Oilsands 
Pack puts your ad in rotation on three JuneWarren-Nickle’s Energy Group 
websites that feature oilsands topics, news and data:

Online advertising solutions 
through the new Oilsands Pack

For more information on these and other great online 
advertising opportunities, view our Online Advertising 
media guide at junewarren-nickles.com/mediaguides.

       oilsandsreview.com

       
heavyoilguidebook.com

      
canadianoilsandsnavigator.com

Oilsands e-newsletters
In 2014, a new digital advertising opportunity will join our portfolio—the 
chance to book advertising in a set of e-newsletters targeted to the 
inboxes of our oilsands subscribers. Take advantage of this new feature 
today to add a valuable new dimension to your digital advertising strategy.

User statistics for the Oilsands Pack
September 1, 2012, to August 31, 2013*:

129,171 total visits

87,007 unique visitors

352,045 page views
Source: Google Analytics

* Since this con� guration of websites is new for 2013, these statistics show the sum of 
total visits, unique visitors and page views for each website during this date range.
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Edmonton
220 – 9303 34 Avenue NW
Edmonton, AB  T6E 5W8
tel: 780.944.9333  |  fax: 780.944.9500
toll-free: 1.800.563.2946

Calgary
2nd Flr–816 55 Avenue NE
Calgary, AB  T2E 6Y4
tel: 403.209.3500  |  fax: 403.245.8666
toll-free: 1.800.387.2446

junewarren-nickles.com

JuneWarren-Nickle’s Energy Group is owned by Glacier Media Inc.Heavy Oil & Oilsands Guidebook and heavyoilguidebook.com are products of JuneWarren-Nickle’s Energy Group.

JuneWarren-Nickle’s Energy Group produces authoritative print and 
online publications, data sets, maps, charts, directories, and events. 
We are the Canadian leader in providing rich information about 
the oil & gas and construction industries. Our commitment to our 
readers and advertisers remains steadfast: to be the most trusted 
source of energy information in Canada.

AGENCY COMMISSION & CASH DISCOUNTS
15% of gross billing allowed on standard ad pricing, 
advertorials and guaranteed position charges to accredited 
agencies only. Cash discount is 3% of the net, and the cash 
discount date is 15 days after date of invoice.

DESIGN SERVICES 
Advertising design and proo� ng services are available—
contact your sales representative for more details on 
included services, fees and conditions.

Advertising rates
Prices include process colour. Cancellations made after ad material due 
date will be invoiced at 50%. Cover positions are non-cancellable. 

Rates effective September 1, 2013, for advertising in 2014.

Size Rates

Double-page spread $ 12,060

Full-page ad—last page 9,270

Full-page ad—second-to-last page 9,270

Full-page ad 7,720

1/2 horizontal spread 7,370

1/2 horizontal 4,370

1/4 vertical 3,020

Inside front cover 9,830

Inside back cover 9,830

Outside back cover 11,160

Tab page (double-sided) 14,085

Gatefold (two-page) cover 18,200

Double-page spread
trim: 16.25ʺ wide x 10.75ʺ tall
bleed: 16.75ʺ wide x 11.25ʺ tall
live: 15.75ʺ wide x 10.25ʺ tall

1/2 page horizontal
7.0625ʺ wide x 4.625ʺ tall

1/2 page horizontal spread
Two coordinating 1/2 page ads 
7.0625ʺ wide x 4.625ʺ tall

1/4 page vertical
3.4375ʺ wide x 4.625ʺ tall

Full page
trim: 8.125ʺ wide x 10.75ʺ tall
bleed: 8.625ʺ wide x 11.25ʺ tall
live: 7.625ʺ wide x 10.25ʺ tall

Tab page (double-sided)
trim: 8.125ʺ wide x 10.75ʺ tall
bleed: 8.625ʺ wide x 11.25ʺ tall
live: 7.625ʺ wide x 10.25ʺ tall

Advertising sizes Please note the size increases for double-page spreads and full-page ads. New size takes effect as of January 2014.

For more information on advertising or sponsoring, please contact your sales representative. 
If you are a new advertiser, please contact Christopher Kuntz by phone at 403.516.3492 or email at ckuntz@junewarren-nickles.com.

SUBMITTING YOUR AD: JuneWarren-Nickle’s Energy Group uses AdDesk to receive ad material online. Visit addesk.junewarren-nickles.com 
and log in to � nd full advertising � le guidelines or to upload your ad or ad material. For assistance, please contact the Ad Traf� c Coordinator at 
780.944.9333 (toll-free 1.800.563.2946) or atc@junewarren-nickles.com. 


